
Forth Dimension: Log of Information Received

	Document Title
	Copied:

	Scottish Enterprise Forth Valley

Forth Valley Tourism Accommodation Audit

Second Draft, June 2005
	 

	Forth Valley Economic Assessment

Economic and Social Information on the Forth Valley Economy

November 2005
	 

	Falkirk Visitor Survey 2004 Final Report

January 2005
	

	Historic Scotland:
	

	· Sample leaflets and related material publicising the monuments (and others) in question
	

	· Extract from 2005 Stirling Castle Market Study covering “Stirling Castle: Recent Performance and Visitor Profile”
	

	· A summary of visitor figures and income for the sites for 2003 / 2004, 2004 / 2005 and 2005 / 2006
	

	· Percentage figures for monthly visitor patterns for the monuments in the study
	

	· Extract outlining Historic Scotland’s overall mission and aims
	

	Smith Museum Current Marketing Literature:
	

	· Smith 1996 leaflet

· Stirling Story leaflet (2000)

· Friends of the Smith leaflet (2003)

· A5 leaflet (May 2006) for marketing exercise at Stirling Castle

· A6 football card (May 2006) for loan of football to Germany

· Copies of posters for two current temporary exhibition

· Ailie’s Garden event programme and most recent poster

· Summer 2006 programme
	

	Smith Museum Marketing Spend:
	

	· Expenditure sheet

· Explore Stirling guide

· TIC pad advert

· Heritage Bus leaflet

· Free map advertisement

· VisitScotland guide
	

	Smith Museum Visitor Numbers and Surveys:
	

	· Smith visitor figures

· Visitor survey (August 2005)

· Visitor survey (September 2005)

· Customer survey (September 2005)

· Stirling Tourism Exchange details (May 2006)

· Stirling Tourism Exchange evaluation
	MB/YC

	Smith Museum Performance Figures
	MB

	· Performance indicators requested quarterly by Stirling Council (1.4.05 – 31.3.06)

· Performance indicators kept for Stirling Smith Annual Reports (2001 – 2005)

· Shop, café and donations figure (2005 – 2006)
	

	Smith Museum Annual Report (2004 – 2005)
	MB/YC

	Falkirk Council Cultural Services Marketing Spend (05/06)
	MB/YC

	VisitScotland:
	MB/YC

	· ALLFVA Business Plan

· Comparative Tourist Information Centre Statistics
	

	Bannockburn Marketing Plan & Budget Breakdown 2006 / 2007
	MB/YC

	Falkirk Council Cultural Services Performance Indicators (05/06)
	MB

	Falkirk Council Cultural Services Income and Expenditure (05 / 06)
	MB

	Falkirk Council Cultural Services Visitor Figures 4-Site
	MB

	Stirling Council Cultural Services:
	MB

	· Geoanalysis by post code of Tolbooth customers

· Tolbooth Annual marketing budget

· Tolbooth quarterly attendance figures 2005 / 2006-06-13 Stirling’s Cultural Strategy Vision Statement
	

	National Trust for Scotland:
	MB

	· Alloa Tower Weekly Property Reports (27.3.06 – 5.11.06)

· Bannockburn Weekly Property Reports (27.2.06 – 25.2.07)
	

	Falkirk STEAM Report 2004 (full report)
	

	Falkirk STEAM Report 2005 (draft summary)
	

	Scottish Museums Council ‘Realising the True Impact of Museums and Galleries in Scottish Tourism: Full Report (May 2005)
	

	MORI Stirling Perception Study Final Report (January 2006)
	

	Stirling Council: Stirling Visitor Survey 2003 (April 2004)
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